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BACKGROUND

 

PCG
PCG, which evolved from Pepper Interactive Communications, 

Public Relations, Social Media and Visual Communications.
Our blend of communication strategies are meant to help you 
be heard among the right audiences, at the right time. We take 
a technology-oriented approach to communications, ensuring 
your message is delivered the right way.

For over a decade, we have been working with leading brands 
across automotive, healthcare, technology, retail and other 
sectors - helping brands manage their reputations.
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As a integrated communications strategist, we know the challenges of being heard. We 
help build dynamic avenues that connect companies to people through engaging 

experiences while they meet, interact, learn, drive market growth and enhance reputation. 
Our proprietary P4P methodologies encompassing the critical pillars of communications - 
Public Relations, Social Communications, Visual Communications & Digital Outreach - help 

you create meaningful conversations which are heard above the noise.
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BACKGROUND
 

RAINBOW HOSPITALS 

 
Rainbow Children's Hospital, established in 2000, is the 

pediatric and OB/GYN services. 

of India’s most luxurious maternity hospitals. The company 

also operates Madhukar Rainbow Children's Hospital in 

Malviya Nagar,  Delhi, which includes newborn and

pediatric intensive care, pediatric  multi-speciality services 

and pediatric quaternary care (including multi-organ

transplants). 



Need For  
A

PR
T H E  N E E D  F O R

The company needed unique positioning for Rosewalk Hospital, given that it catered to the luxury segment. It also 
needed further brand awareness for Madhukar Rainbow Children’s Hospital, since it was new in the region. 
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STRATEGY
OVERVIEW

R

We needed to create interest about Rosewalk Hospital 
and bring it to the forefront among relevant audiences 
in Delhi. We focused primarily on South Delhi and 
Gurgaon for this brand - and deployed an integrated 
campaign over a period of one year. We utilised 
organic media stories, as well as influencers to highlight 
the features of the most luxurious maternity hospital in 
India.
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The PR campaign had two primary objectives: 

1. Creating awareness about Rainbow 

Hospitals  

2. Creating opportunities for Doctors to be 

featured in various publications

OBJECTIVE
OVERVIEW
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EXECUTION
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While we deployed media stories in the form of contributor 
articles, RBMs and interviews, theh highlight of the 
campaign was providing experientials to journalists. This was 
done through walk-throughs of the hospital -showcasing the 
expertise of each doctor at the unit, highlighting the unique 
facilities like a personal chef, lamaze coach etc. 

We also engaged influencers to conduct walk throughs, and 
attend workshops with lamaze coaches, yoga therapists, and 
did talks on nutrition for the mother with the resident chef. 



THE IMPACT



Across Languages
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Across Languages
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IMPACTFUL

CONVERSATIONS



IMPACTFUL

CONVERSATIONS



RESULTS

Over a period of one year, we generated over 500

organic mentions about the brand

32% 15% 
Positive Sentiment Increase by Search Trend Increase by



Let’s Discuss A Campaign 
That Works For YOU!

 

Connect To Us Via: 

E: hello@pcg-ww.com 

P: +91 80 4117 9428 

W: www.pcg-ww.com 
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